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e SATOC, MATOC, C-type

e Design-Build and Design-Bid-Build
e Set-Aside and Unrestricted

e Regional Contracts

e Market Research will determine acquisition strategy



samycons  ACQUISITION TImeline

of Engineers

e July—-September 2006: Perform Market Research

e September—October 2006: Determine
Acquisition Strategy and Prepare Acquisition
Plans

e January 2007: RFP’s Released to Public

e June-July 2007: Contract Awards
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e Market Research results will determine the
chosen acquisition strategy

— Your input is important and maximum
participation is encouraged!

e Industry Forums
— July 31st in Washington D.C.
— August 8th in Fort Worth, TX
— August 16th in Omaha, NE
— August 23rd Iin Atlanta, GA
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e \Web-based Market Survey

— Available August 4 — September 4

— https://ebs.swf.usace.army.mil/ebs/Market Research/Market
ResearchSurveyForm.cfm?ProjectiD=1

— Survey length is dependent your interest, may take up to 1
hour to complete

— Survey contains log-in


https://ebs.swf.usace.army.mil/ebs/Market_Research/MarketResearchSurveyForm.cfm?ProjectID=1
https://ebs.swf.usace.army.mil/ebs/Market_Research/MarketResearchSurveyForm.cfm?ProjectID=1
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2 Market Research Survey - Login - Microsoft Internet Explorer E]
Edit  Miew Fa 2 Tools  Help

111 [2] R - search 7 Favorites

Edi 1 ] V | Links

MISSIONS HISTORY | RELATED LINKS ||IREES corNER]i| b=

“RELEVANT
READ
RESPONSIVE
US Army Corps RELIABLE
gLEngineersg CONTRACTING >
= ——= Proudly serving the Armed Forces and
== — = '_' LE[:]B CORES B S Sk e
Market Research Survey
for
Military Contract Requirements
due to
Base Realignment and Closure (BRAC), Integrated Global Position and Basing Strategy (IGPBS)
and Army Modular force {AMF)

New Login

Username: | (Enter wour E

Password

a Internet
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2 Market Research Survey - Part A - Microsoft Internet Explorer

File Edit \jew Favorites Tools Help

@eack » O3 - ¥ B @0 S search Prravortes 8@ (3 5 B DR 332

Address I-QJ http:fiswf-nb-Fb-a0148 .swF.ds.usace, army. mil/ebsfMarket_ResearchMarketResearchaurveyForm-A.cfm

and Army Modular force (AMF)

A. We Are Interested in determining the basic structure, experience, and capacity of your company.
1. Please provide the information to us by addressing the following questions:

Firm Mame: |

Firms Street Address: l

City: i—

State: | 4jahama

Zip Code: l_
CourtyParrizh; |
POC Marme:
PO Phone Mumber: |
POC Email: l
2. Is this a Joint Venture Firm?

3. Type of Business? I-Constructiun Cantractor |

4. Home Office Cage Code? | If no CAGE code, go tothis link and register hitp: s cor gov)

5. Business Size:

Mumber of employvess: I-LESS than 500

& Internet
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e Survey length is dependent on the number of
regions and facility types that you are
Interested In

e Additional questions populate for each area
marked

e Only choose regions/facility types that you
are seriously considering proposing on
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2 Market Research Survey - Part B - Microsoft Internet Explorer

File Edit ‘iew Favorites Tools  Help

aﬁack rkd Iﬂ 2 A #~ Search '5F Favorites 4 - ;, i .| i.db 3 =

Address -?,j http:ffswf-nb-Fo-a0148, swf, ds,usace. army . miljebsMarket_ResesarchiMarketResearchSurveyForm-B.cfm . Links

B. Interest/Capability — Indicate where your firm has interest and capability to perform multiple projects (Simultaneously). After

selecting a region, you will be asked detailed questions about your firms Experience and Past Performance within that
Region.

Click Here for a listing of all Army Installations by State.

Morthwest Region D Mortheast Region |:| Southwwest Region D Southeast Region D All Regions D

® Internet
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Market Research Survey - Part D - Microsoft Internet Explorer
File Edit ¥iew Favorites Tools  Help
»@ Back = &3 Iﬂ IE‘I ;‘ 4~ Search 07 Favorites 4 [ u B ] i:b -_‘j E

Address ’gj http: ffswf-nb-fb-a0148,swf, ds, usace.army, mil ebsfMarket_Research/MarketResearchauryeyForm-0.ocfm

x v ¥

D. Facility Type Interest — Please indicate all project types for which your firm is interested in executing or providing. A
seperate page of Detailed questions will be asked about your experience and past performance on each project type selected
below.

Physical Fitness Facility

Outdoor Sports Facility

Child Developmernt Certer — Infart/Taddlers
Child Development Center — School Age
Youth Activity Center

Conzsolidated fire, Safety & Security Facilty
Fire Station

Army Community Service Center

Bowling Certer

Hazardous haterial Storage Facility

Cloze Combat Tactical Trainer

Military Cperations Urban Terrain Facility
Training Ranges

Battle Command Training Center

Training Support Center

Medical Facilties (medical clinics, dental clinics, and health clinics)

4|
O
4]
O
4|
O
4]
[
O
]
4|
O
O
4

Hospitals

Army Reserve Center

oo

Opetational Readiness Training Complex (ORTC)

General Instruction Building
Classroom

Enlisted Personnel Dinning Facility

O Internet
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A Market Research Survey - Part E - Microsoft Internet Explorer

File Edit View Favorites Tools  Help
Qrback ~ & EE » | 2 search % Favorites 42

Address _:[ https:|/ebs.swf . usace, army . milfebs/Market_ResearchiMarketResearchSurvevFarm-E.cfm

E. Experience/Past Performance (Check all that apply):

1. Child Development Center — InfantToddlers
Click here to see Description of Work to be performed

a. Experience - In the helow table, Please select the number of projects executed in each of the categories. All work must
have been completed or substantially complete within the past five years. If you do not have experience within a particular
dollar range, please do not check any hoxes within that range.

Experience for - Child Development Center — InfantiToddlers
Size of Ho. of Projects HNo. of Projects No. of Projects
Prl?(ecuted ﬂ..s a Executed .As a Ex?cuted Asa
= $500k | 4 v A v
F200k-F1 Million
$1-35 Million
F5-510 Million
F10-$15 hiillion
$135-$30 hiillion
F30-$30 hiillion
$30-F100 hillion
$100-51:30 Million
$150-5200 Million

= $200 Million

b. Design Build Experience— Indicate the number of Design Build Projects you have with this Facility Type.

Murmber of Design Build Projects: |0 b !

S Intermet
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2 Market Research Survey - Part E - Microsoft Internet Explorer
File Edit Yiew Favorites Tools Help
¥ 2] @n | O search SrFavorites £ (- & B LE 33

https:/febs.swf . usace.army. mil'ebsiMarket R hitMarketResearchSurveyForm-E.cfm

$15-530 Million

$30-550 Million
$50-5100 Million
$100-51:30 Million
$150-F200 hdillion

= H200 Million

Ir. Design Build Experience— Indicate the number of Design Build Projects you have with this Facility Type.

Mumber of Design Build Projects: |0 b |
Ir. Past Performance - Indicate all locations where your firm performed the work identified above,

[ elabama [ tlaska [ arizona [ arkansas [ calitornia [ colarado [ connecticut
[ pelaware [ istrict of Cal. [ Fiorida [ eeorgia [ Hawsii [idaha [ iingis

D Indiana D lowva D Kanzas D Kentucky D Louisiana D haine D Maryland

D Mazzachusetts D hiichician D hinnezata D hizzissippi D Mizzouri D hontana D Mebrazka
revada e Hampshire e Jerzey [ rew Mexico e vork [ rorth Carolina [T riorth Dakota
D Chio D Cklahoma D Cregon D Pennsylvania D Rhode lsland D South Caroling D South Dakata
D Tennesses D Texas D Litah D Wermont D Wirginia DWashington D\-’\.l'es{ Wirginis
|:| WiEConEin |:| Waming

[ Conin |

2 & Irkernet
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e Remember to place guestions on 3x5 cards
and submit them prior to going to lunch

e Questions will be answered during the Panel
Discussion
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